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Participation in  
external initiatives
In 2012 McDonald’s Australia participated  
in the following organisations:

•	 Australian Institute of Management (AIM)
•	 Australian Industry Group
•	 American Chamber of Commerce of Australia (AmCham)
•	 Australian Corporate Lawyers Association (ACLA)
•	 Australian Association of National Advertisers (AANA)
•	 Australian Employers’ Network on Disability
•	 Australian Food and Grocery Council (AFGC)
•	 Australian National Retailers Association (ANRA)
•	 Brisbane City Council ‘Eat Safe’
•	 Business Council of Australia
•	 CEO Circle
•	 Corporate Taxpayers Association
•	D iversity Council Australia Limited
•	 Enterprise Registered Training Organisation Association
•	 Franchise Council of Australia
•	 Griffith University Franchising Program
•	 International CFO Forum
•	 Logan City Council ‘Eat Safe’
•	 Master Builders Association
•	 National Packaging Covenant
•	 National Packaging Covenant Industry Association
•	 NSW Business Chamber
•	 NSW Food Authority ‘Scores on Doors’
•	 NSW WorkCover Industry Reference Group
•	 NSW WRAPS – Australian Wholesale, Retail and Personal
•	 Service Industry Body
•	 Packaging Council of Australia
•	 Payroll Association
•	 Property Council of Australia
•	 Quick Service Restaurant Chains Association
•	 Roundtable for Sustainable Beef Australia (RSBA)
•	 Security and Allied Industries Federation
•	 Service Skills Australia – Industry Advisory Committee
•	 Small Business Working Group
•	 Talkpoint
•	 Taxation Institute of Australia

Global Reporting Initiative index
This report has been prepared with reference to the Global Reporting Initiative G3.1 
Sustainability Reporting Guidelines and the following Index indicates the location of  
key disclosures and performance indicators included in this report.

Item Indicators Page

1.1 Statement from CEO 1

2.1 – 2.7 Organisational profile 5

3.1 – 3.3 Report parameters 4

3.4 Contact point for questions  
about the report

68

3.5 Process for defining report content 4,9

3.6 – 3.7 Boundary of the report 4

3.12 GRI Content Index 67

4.1 – 4.4 Governance 8

4.8 Values 7

4.13 Membership in associations 66

4.14 – 4.16 Stakeholder groups 9

Item Environmental Page

EN1 Materials used by weight or volume 27

EN2 Percentage of materials that are  
recycled input materials

27

EN3 Direct energy consumption by  
primary energy source

34

EN5 – EN7 Energy saved and initiatives  
to reduce energy used

34

EN8 Total water withdrawal by source 35

EN26 Initiatives to mitigate environmental  
impacts of products and services,  
and extent of impact mitigation

22, 25 – 29, 
32 - 39

EN29 Transport 28, 29

Item Human rights Page

HR2 Significant suppliers and contractors  
that have undergone screening  

on human rights

24

Item Labour practices and decent work Page

LA1 Total workforce by employment type 43

LA4 Percentage of employees covered by collective 
bargaining agreements

48

LA6 Percentage of total workforce represented in 
formal joint management - worker health and 

safety committees

54

LA7 Rates of injury, occupational diseases, lost 
days and absenteeism

55

LA11 Programs for skills management and lifelong 
learning

50 - 52

LA12 Percentage of employees receiving regular 
performance and career development reviews

48

LA13 Composition of governance bodies and 
breakdown of employees per category 

according to gender

8, 43, 45

Item Product responsibility Page

PR1 Life cycle in which health and safety impacts of 
products are assessed for improvement

12

PR5 Practices related to customer satisfaction 12

PR6 Programs for adherence to laws, standards 
and voluntary codes related to marketing 
communications, including advertising,  

promotion and sponsorship

18 - 19

Item Economic Page

EC1 Economic value generated and distributed 6

EC6 Policy, practices and proportion of spending on 
locally based suppliers

23

EC8 Development and impact of infrastructure 
investments and services provided primarily 

for public benefit through commercial, in-kind, 
or pro bono engagement

56 - 65

EC9 Understanding and describing significant 
indirect economic impacts, including the 

extent of impacts

6
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Contact details 
Thank you for taking the time to read the McDonald’s  
Australia Corporate Responsibility and Sustainability 2012 
Report. If you would like further information please go to  
www.mcdonalds.com.au.

To learn more about McDonald’s global commitment  
to responsible business practices please go to  
www.aboutmcdonalds.com.

We welcome your feedback on this report.

To contact us please:

•	 Phone 02 9875 6666 and ask to speak to a member  
of the Corporate Communications team.

•	 Write to Corporate Communications Department, McDonald’s 
Australia, 21 – 29 Central Ave. Thornleigh NSW 2120

•	U se the contact form at www.mcdonalds.com.au.

Environmental information
This report is printed on:

•	 FSC Certified: 100% recycled. 
•	� 100% recycled – post consumer waste. 
•	� Carbon neutral to KWD warehouses nationally. 
•	� Manufactured using elemental chlorine free (ECF)  

pulps. Printed with New Cervo 8 ink which is vegetable  
oil based and formulated with aromatic free solvent.

The McDonald’s Australia Corporate Responsibility and Sustainability 2012 Report issued in December 2012 presents information relating to our programs and activities 
as at November 2012. Forward looking statements included in this report represent management’s expectations regarding future events as at November 2012. McDonald’s 
continues to launch new initiatives and make changes to our business. These developments, along with uncertainties inherent in forward looking statements, means that 
programs and results may differ from those described when this report was issued.

The following are registered trademarks of McDonald’s Corporation and its affiliates: McDonald’s, Chicken McNuggets, Happy Meal, Deli Choices, Salads Plus, Cleanstreets,  
McCafe, McHappy, McFlurry, Seared Chicken Snack Wrap, The Serious Lamb Burger, The Serious Lamb Taster, Made to Order, Ronald McDonald House, Ronald McDonald  
House Charities, Ronald McDonald Learning Program, Ronald McDonald Family Room and Ronald McDonald Family Retreat.
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